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Executive Summary 

This deliverable develops creative framework for the materials and services that are provided for first-
line practitioners, civil society organisations, local community activist and migrant organisations. It 
draws on the findings from WP2 and WP3 that outline migrant perceptions of Europe, information 
channels used to transmit narratives, the role of media and technologies in shaping migrant 
perceptions and decision-making, and links between narratives and threats to both hosts and migrants. 
This deliverable situates relations between creative approaches and existing good practices (identified 
in D2.5 Good practice collection and D2.6 Baseline Report) that offer potential solutions to addressing 
mismatches between migrants’ expectations and realities of journeying to the EU, as well as 
reconciling conflicting narratives about the effects (such as threats, insecurities) created by migration 
on host countries and itinerant people themselves. It aims to react to such conflicting narratives or 
even counteract them by developing context-sensitive, socially and culturally appropriate approaches 
that can reach the broader public and form part of an effective policy strategy and day-to-day 
operations of migrant practitioners.  

The deliverable comprises several examples or case studies developed by the partners involved in this 
task. These examples establish a set of principles for expressing the experiences of excluded, 
uneducated and overlooked migrant groups that connect their geographical knowledge and 
imaginations with real-world locations. It targets culture-based and context-specific collaborations 
with migrants that fosters experimentation, development of new skills and relations, interdisciplinary 
exchanges and learning from different arenas of creative practice including literature, music, visual 
and performance arts. These examples focus on the key findings from WP3 (D3.3 Stakeholder 
interviews summary report and 3.4 Summary report on research with policy makers and CSOs 1), that 
identify themes of (in)visibility, voicelessness, disorientation, loss, lack of proficiency in host language, 
hope, faith and community (among others) as key elements in migrant’s practices and perceptions. 
Creative materials developed within this deliverable use different media and formats to express these 
key ideas by mixing up different (non)migrant bodies, materials and spaces in often experimental 
settings, aiming to bring innovation to existing practices used by front-line practitioners, civil society 
organisations, local community activists working with migrants.  

True to the spirit of migration as a fluid and unsettling process, this deliverable draws on the examples 
from the partner countries to establish connections between borders and raise broader questions 
about the politics, morals and ethics of collaborative research. It re-imagines different forms of politics 
generated by creative practices and offers forms of intervention that bring out transformative 
potential of the world and encourage behavioural change. Ethically, this deliverable deploys creative 
approaches to critique and unsettle the institutional infrastructures (institutions, organisations) and 
operational settings that support engagement with the migrants, in order to avoid reproduction of 
damaging neoliberal practices and policies. It speaks up for challenges and possibilities offered by 
creative materials and services, while also calling for new kinds of responsibility and responsiveness to 
migrants and practitioners involved in PERCEPTIONS. This deliverable revisits critical and 
interventionary possibilities of the existing strategies used for expressing and responding to threats 
and perceptions linked to migration, focusing on three key issues: re-energising good practices, 
encouraging experimentation to avoid routinisation of approaches, and re-envisaging the ‘narrative’ 
and ‘perception’ as key terms in the PERCEPTIONS project. 
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1 Introduction 

This deliverable contains an overview of the creative materials and services developed within the 
PERCEPTIONS project. It challenges the logic of existing policy making, that, as D2.2 Secondary analysis 
of studies, projects, and narratives summarises, often creates binaries (false/true narratives), 
prioritises specific rational interpretations, standards of evidence and channels of information at the 
expense of the others (emotional, informal networks) that supports migrants’ perceptions and 
decision-making. As a result, traditional policy measures and tools outlined in D2.5 Good practice 
Collection attempt to resolve apparent contradictions between perceptions and misperceptions of 
Europe, (counter-)acting on threats caused by migration narratives, often favouring concrete and 
‘material’ interventions creating tangible and graspable objects over less tangible, particularly 
symbolic, representational and ‘nonmaterial’ cultural interventions (Latham and McCormack, 2004).  

In this context, the ‘immaterial’ engagements, from performances to music compositions, are often 
opposed to the ‘real world’ interventions grounded in material reality, thus legitimising particular 
forms, styles and durations as ‘good’ practices while falsely denoting other methods as unproductive 
and is political or rigorous (Hawkins, 2019). However, comprehending migration challenges based on 
narratives and perceptions requires the acceptance of the importance of the less tangible imaginaries, 
technologies and emotions that give expressive life and support everyday functioning of migration 
infrastructures. To this end, this deliverable presents a collection of materials and services that take 
seriously those often overlooked forces and processes that produce lived, complex, expressive realities 
of migrants’ lives. It provides a summary of interventions that follow migrant actors in their everyday 
lives when they forge associations between elements (memories, symbols, artefacts, practices) of 
migration. 

The collection of creative practices has been developed on the back of the findings presented in WP3 
and WP4, which are still ongoing and being analysed. This is the first iteration of this deliverable 
(second iteration is due in Month 32 as D5.9) and its changeable format reflects the ongoing, 
experimental nature of the creative, digital, participatory and performative practices developed by the 
contributing partners.  

Despite the fact that some of the activities included in this report have already been completed, they 
also continue to undergo transformation as a part of the PERCEPTIONS research process, with the aim 
of constantly improving them and making them more sensitive to the problems at hand. Other services 
and materials created within this deliverable also develop in a recursive dialogue with the earlier 
completed project interventions in an attempt to widen the scope, impact and expressive potential of 
these activities. Bringing together the expertise from creative practitioners, CSOs and migrants fosters 
experimentation and ‘hybrid’ collaborations, which open up ‘new capacities, skills, arrangements, and 
distribution of power’ (Rabinow and Bennett 2012: 6) required for the successful completion of the 
PERCEPTIONS project. 

This deliverable offers seven examples of creative interventions in an attempt to find meaningful 
vocabularies of presenting, sensitive politics of implementing and participatory formats of doing 
migration-focused collaborative work. It revisits critical and interventionary possibilities of the existing 
strategies used for expressing and responding to threats and perceptions linked to migration, focusing 
on three key issues: re-energising good practices, encouraging experimentation to avoid routinisation 
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of approaches, and re-envisaging the ‘narrative’ and ‘perception’ as key terms in the PERCEPTIONS 
project. 

First, it offers an opportunity to re-energise existing good practices and to re-think a narrow set of 
ideas around what constitutes the operational context for such practices. Good practices are often 
identified in terms of their practicality, innovation, successfulness, transferability, sustainability and 
strategic fit (Juzwiak et al., 2014). However, as D2.5 Good practice Collection indicated, it is important 
to be sensitive to specific interpretations of these issues, i.e. what successfulness and transferability 
really mean. There is also a need to create meaningful ways of thinking about the politics of employing 
these good practices, participatory knowledge they use and institutional locations where they emerge 
if they are to make any claims about the impact of their work (Hawkins, 2019). As indicated in both 
D2.2 and D2.5, despite a collection of tools, measures and strategies aimed at addressing inaccurate 
expectations and problematic narratives, there is still a lack of viable approaches and toolkits that take 
account of the analytic force of different kinds, formats, expressions of migrant knowledges as well 
as situated institutional contexts within which such knowledges emerge. In particular, a lot of 
approaches used by first-line migration practitioners, CSOs and migrant organisations in day-to-day 
work are language-dependent, which reduces their reach, engagement and adoption by migrants with 
limited language understanding and resources (Simpson and Whiteside, 2015). While, as D2.5 asserts, 
celebrating the “traditional” competencies (language, literacy, math) and professionalism of those 
conducting good practices in migration context is important, value should also be added to more 
creative and amateur skills (such as drawing, photography, film-making, music) and wider, more 
creative possibilities of learning and doing (Levionnois, 2018). Taking these ideas on board, this 
deliverable provides examples of participatory and collective production of creative materials and 
practices that emerge in a range of mediums with various degrees of expertise. Such appreciation of 
learning together and sharing creative outputs helps to gain purchase on the research and analytic 
insights from WP3 and WP4, and make them accessible to broader public. This deliverable revisits the 
accepted styles and modes of good practice by questioning the authority and judgement of existing 
strategies used by the skilled CSOs and engaging with relatively unskilled participants. It highlights 
possibilities of creatively merging such “professional” good practices with more “amateur” techniques 
adopted and adapted by less experienced migrants for their ends to ensure broader engagement and 
impact.  

Second, this deliverable draws on the inter-disciplinary strengths of the PERCEPTIONS consortium to 
reshape existing practices to include possibilities for experimentation and avoid routinisation, 
foreclosure and domestication of important issues of safety, integrity, security, perception in relation 
to migrant’s expectations highlighted in WP2, WP3 and WP4. Powerful tools of interdisciplinarity allow 
for broader tolerance of incompleteness and uncertainty (Bachmann-Medick, 2016) that are central to 
the formation of perceptions of the EU and migration process in general. Migration increasingly blurs 
boundaries between politics, science and technology, therefore calling for more experimental and 
adaptable solutions. Similarly, it is often contested what counts as knowledge in migration practices, 
who gets to make knowledge and how it is produced (Hawkins, 2019). As highlighted in D2.5, use of 
experimental approaches to change perceptions of refugees and asylum seekers such as Zona 8 
Solidale in Milan opens up conflicting values (good/bad, productive/not productive migrant) and 
renders visible power relations behind specific constructions of threats and insecurities. Building on 
the inter-disciplinary expertise in the PERCEPTIONS team from sociology, anthropology, economics, 
law, security studies, geography and computer sciences, this deliverable develops interactive toolkits 
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that follow and respond to the emergent meanings, narratives and security processes identified in D3.3 
Stakeholder interviews summary report and D3.4 Summary report on research with policy makers and 
CSOs 1. According to D3.3, migrants’ perceptions of the EU continuously develop within formal and 
informal networks, influenced by changing institutional arrangements, media, mediators, resources, 
which calls for flexible and adaptable responses by first-line practitioners. Similarly, in D3.4 policy-
makers and CSOs reflect on the need for explorative styles of thinking and operating information 
campaigns and policy interventions that not only cope with uncertainties, but allow them to learn from 
the unpredictability in migration processes. Building on these project’s findings, this deliverable 
produces materials that encourage improvisation and spontaneous interventions for acknowledging 
contradictory migration narratives and unsettling existing migration stereotypes. With a particular 
emphasis on socially and culturally important contributions, this deliverable reinvents both traditional 
and new methods of collaborative work as opportunities for potential innovation and links together 
researchers and migrant participants as co-experimenters (Kullman, 2013). It draws on the experience 
of organising organising community-led exhibition at Swansea1 and collaborative work with Welsh 
schools by Swansea’s Centre for Migration Policy Research2. Examples provided within this deliverable 
bring together diverse materials such as technologies, memories, emotions so that they can generate 
surprising encounters and allow alternative practices of hospitality and welcome to migrants to 
emerge. In so doing, this deliverable contributes to the broader shift towards the development of 
“mutating” politics and emergent practices of social justice that abandon singular projects, recurrent 
scripts and rationales in favour of experimental arrangements (Goldman 2005). 

Third, this deliverable re-invisages and re-enacts the ‘narrative’ and ‘perception’ as the key terms of 
this PERCEPTIONS project that examines what perceptions of Europe exist among migrants, how they 
are formed, whether they correspond to reality as it is perceived by different mobile actors. As D2.6 
Baseline Report suggests, the very ideas of ‘narrative’ and ‘perception’ are contested and more care is 
needed in relating them not just to the migrant experiences, but to the broader policy discourses 
shaping migrant journeys. Similarly, D4.3 Social media data analysis report outlines that migration 
narratives in the social media tend to overlap with each other, with some topics persisting and others 
disappearing depending on the conditions experienced by migrants and changing perceptions of the 
potential migrants to Europe. Within existing policy landscapes, which frame the services of first-line 
practitioners and CSOs central to this deliverable, narratives are often defined in limited terms and 
grounded in representations of knowable real world locations such as countries of origin, transit and 
destination. In policy discourses, migration narratives often focus on relatively simple frame settings, 
seen as “a kind of container in which… entities are found and… events take place” (Abbott 2008: 20). 
Such approach prompts preoccupation with creation of categorisations of narrative settings as actual 
(geographical) or hypothetical (imagined), false or real, positive or negative, story-internal or story-
external (Hones, 2011). However, as D2.2 asserts, proliferation of such narrative typologies leads to 
further confusion about the role of narratives and their impact on migrants. In responding to the call 
for a ‘fluid, relational approach’ to the analysis of narratives (Friedman 2002), this deliverable offers a 
strategy that expresses multiple and shifting narrative points of view, includes voices of different 
speakers and a range of projected and actual reader positions reflective of highly fluid, mobile and 
changeable worlds of migration. The focus on multilingual data collection in this project, using 
extended keyword selection in D4.1 Social media sources & channels collection and multilingual 

 
1 http://bit.ly/JOURNEY_MIGR 
2 http://bit.ly/PACONDAA_School 
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analytical system developed in D4.2, determines the effects of different languages used for creation of 
narratives, which need to be carefully considered in relation to particular contexts where these topcis 
are formed and disseminated. Dealing with such complexity of narratives also requires attention to 
non-representational, emotional, affective and non-linguistic elements of migrants experiences that 
are often considered as trivial or marginal in the construction of migration narratives. This deliverable 
highlights the complex configurations of interacting geographical knowledges about migration by 
exploring the interrelations between the authors, narrators, texts and readers, with particular interest 
in responses of the broader public to the cultural knowledge, real world migrants’ experiences and 
imaginations. Examples used in this deliverable open up alternative expressions of migration that 
create counterfactual geographies and seemingly impossible worlds, fictional situations and unstable 
author’s positions, which help to destabilise the notions of ‘normality’, ‘importance’ and ‘acceptance’ 
of migrant perceptions in the key discussions about inequality, normative ethics and justice. Moving 
beyond traditional representations and narratives of migration, these creative engagements draw 
attention to the ineffable, inter-subjective and more-than-rational links with migrant surroundings 
that lie outside rationality and exceed language. Reflecting the collaborative nature of these creative 
interventions, they draw on a sense of co-production involving a range of voices that reflect 
contingency and multiplicity of articulations of migrations to the EU.  



D5.5 Awareness matieral 1 

© 2021 PERCEPTIONS  |  Horizon 2020 – SU-BES01-2018 |  833870 

10 

2 Creative interventions and materials 

2.1  Re-energising existing good practices 

2.1.1 Mobile exhibition: co-creating migration narratives and partnership building 
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2.1.2 Online roundtable discussion 
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2.2 Encouraging experimentation to avoid routinisation of approaches 

2.2.1 Re-imagining PERCEPTIONS in sound, music and sonic media 
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2.2.2 PERCEPTIONS Twitter bot 
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2.3 Re-envisaging the ‘narrative’ and ‘perception’ as key terms in the PERCEPTIONS 
project 

2.3.1 Re-imagining stories: animation workshop 
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2.3.2 PERCEPTIONS street posters and city tour 
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2.3.3 Journeys exhibition and workshop  
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3 Conclusions 

This report aimed to provide illustrations of creative materials and services to support the work of first-
line practitioners, civil society organisations, local community activist and migrant organisations, as 
well as policymakers in the areas of migrant reception, integration, and support. It draws on the 
insights from WP2, WP3 and WP4, which articulated dominant migrant narratives (as well as ‘myths’) 
about Europe, channels and media transmitting these narratives, as well as links between narratives 
and potential insecurities. As the earlier PERCEPTIONS reports (such as D2.2 Secondary analysis of 
studies, projects, and narratives) suggested, migrants’ perceptions of Europe varied and were prone 
to changes as they travelled across different countries, so that the very idea of a ‘narrative’ developed 
during the journey as migrants relied on different sources of information and competing knowledge 
claims. Similarly, D4.3 Social media data analysis report stresses that migration narratives develop, get 
codified, shared and disappear over time in a variety of media sources and datasets, where context, 
specific location and information source plays important role in the persistence and diffusion of 
different perceptions that engender support and prompt policy actions. Responding to such emerging 
and unstable narratives and counteracting their negative effects in terms of threats and insecurities 
for both hosts and migrants requires the development of creative approaches and solutions. To this 
end, and according with the DoA, the PERCEPTIONS project develops a dynamic framework combining 
the findings from context-specific research and production of the practice-oriented outcomes, with 
this deliverable offering a first milestone (first iteration of analysis) in such reflective process. The 
creative materials as presented in this document will be made available to first-line practitioners, NGOs 
and CSOs via the PERCEPTIONS web platform. Through the ‘crystal’ developed in WP5, these target 
groups will be able to find those practices best suitable to support them in addressing specific 
challenges 

The structure of Case Studies listed in this report speaks to the key challenges in the process of 
developing and implementing practical materials and creative solutions, including clarification of 
Purpose, identification of target Audiences, selection of appropriate Techniques and generation of 
relevant Outcomes that can be shared and transferred to other contexts. While the overall purpose of 
this deliverable focuses on raising awareness, inspiring new thinking and co-designing mechanisms for 
change, specific interventions represented here aimed to build a different vision of migration 
(challenging utilitarian representations by engaging with different points of view), reflecting on 
different temporalities of migration narratives (drawing postcards and creating messages to past self) 
and developing collective, more-than-linguistic articlations of migration (through music, animation, 
film).  

Furthermore, creative interventions in this deliverable celebrate different possibilities of learning and 
doing, which include diverse audiences (online/offline) with different focus (vulnerable people/whole 
community), social composition (cutting across age, ethnicity, gender), levels of skill 
(amateur/professional) and previous experience. Furthermore, cross-disciplinary conversations and 
multi-dimensional data collection within the PERCEPTIONS project brings new audiences and 
unexpected participants in creative interventions, which raises questions about the limitations and 
possibilities of sharing values and ethical imperatives across different research subjects. In attending 
to this challenge, second iteration of this task will further reflect on the complex skills sets, precarious 
positions and changing power relations between creators and the audiences that affect 
transformational force of creative practices.  
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Creative measures and materials developed in this deliverable deploy a variety of techniques, including 
animation, storytelling, visual art, music which help to represent not only rational reflections and 
tangible outcomes of migration process, but also sensory experiences, emotions and affective 
orientations producing migrant perceptions. Creative techniques deploying different aesthetic formats 
and technical know-how such as the creation of virtual bot, community-based art, image-making, 
creative writing and improvised music-making not only amplify communicative and interventionary 
potential of these activities, but also attend to the contingent and unfinished nature of migration and 
narratives it creates. As the case studies listed here demonstrate, use of novel techniques also 
transforms traditional approaches such as roundtable discussions, broadens understanding of 
‘creativity’ and offers different injections of ‘art-full’ (Hawkins, 2015:247) practices in the form of 
collaborative, explorative and interactive responses to the migration-related issues. The second 
iteration of this task will offer further critical reflection on the possibilities offered by the emerging and 
innovative techniques to the analysis of migration narratives, transformation potential of such 
interventions and the demands these methods place on the practitioners and migrants practicing 
them. 

Outcomes in this deliverable include different materials, technologies and practices that not only 
contribute to communication of PERCEPTIONS findings, but open up opportunities for different kinds 
of meaning-making and practice-based critical inquiry. Different activities developed by PERCEPTIONS 
partners are exploratory and focus as much on the process of doing and thinking creatively as on the 
process of developing finished objects, presentable materials or professional products. Many of 
project’s outcomes such as crafted migrant avatars, improvised music or children’s postcards can be 
seen as transient or unremarkable compared to more traditional outcoems such as text-based 
publications. However, these interventions help to produce different knowledge about migration, 
challenge routinisation of traditional approaches packaged in familiar forms and offer innovative 
knowledge-generating practices. The participatory nature of these outputs, which include video 
recordings, posters, guided street tours, sentiment maps, exhibition, helps to develop new alliances, 
forge creative relationships, produce different ways of learning-together and form long-term 
partnerships, which amplify the productivity of such interventions.  

The importance of adopting creative approaches presented in this deliverable lies not only in the 
development of a methodological toolkit for practical interventions, but also in questioning the very 
process of knowledge-making, mapping creative practices and remaking of intellectual frameworks 
that support migrant-facing practitioners. Key Concepts from the PERCEPTIONS findings structure the 
politics of evidence-based creative interventions, which are targeted at “including marginalized groups 
and democratizing the creative process” (Merriman, 2010:440). Interdisciplinary dialogue within the 
project interconnects the migration politics aimed in migrant reception and integration, with key 
migration challenges in the form of invisibility, voicelessness, disorientation, uncertainty and exclusion. 
Broader understanding of these concepts, which is encouraged by the use of creative materials and 
techniques, encourages policy makers and practitioners to be more imaginative, generous and 
engaging with the migrant populations. In the second iteration of this deliverable, we will further 
explore the forms of politics propagated by creative practices and how they reshape the ideas, 
meanings and conceptualisatins emerging from the PERCEPTIONS project. 

The impact of creative practices listed in this deliverable goes beyond the economic contributions and 
planning strategies. These practices target specific social goals around empowerment and inclusion of 
vulnerable people, widening participation and facilitation of community activism, increasing 
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attachment to place and community cohesion. The project’s creative materials promote changes in 
attitudes and behaviours towards migrants, and enhance the capacity of different actors to innovate 
and create the culture of welcome and support for newcomers. These interventions open up new 
discussion spaces for the transfer of good practice and expertise highlighted in D2.5 Good practice 
collection. During the second iteration of this task, we will continue to reflect on the evaluative criteria 
that can help to embed creative methods in the delivery of professional services and policy solutions, 
further considering the efficiency, usefulness and impact of such interventions. Beyond the standard 
mechanisms of evaluating interventions such as the Arts Council for England guide to measuring 
impact3, we will further explore how creative practices in this deliverable improve knowledge and 
facilitate reflexivity about migration narratives, engage diverse audiences, contribute to behavioural 
change, and analyse the degree to which such interventions encourage closer engagements with local 
communities.  

  

 
3 https://www.artscouncil.org.uk/delivery-plan-2021-2024/measuring-impact 
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